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Full Professor in Consumer Behavior – Department of Business and Management 

 

Advisor of the Rector for Enquiry-Based Learning 

 

 

PREVIOUS ACADEMIC POSITIONS 

2005 – 2010 Associate Professor in Marketing (DEIR – University of Sassari) 

 

2001 – 2005 Assistant Professor in Marketing (Department of Management – University of  

Pisa) 

 

 

OTHER RELEVANT SCIENTIFIC ACTIVITIES 

Reviewing activity: international journals 

Ad hoc reviewer: Computer in Human Behaviors  

Ad hoc reviewer: Journal of World Business  

Ad hoc reviewer: International Journal of Research in Marketing  

Ad hoc reviewer: Journal of Business Ethics  

Ad hoc reviewer: Journal of the Academy of Marketing Science  

Ad hoc reviewer: Psychology & Marketing  

Ad hoc reviewer: European Journal of Marketing  

Ad hoc reviewer: Journal of Brand Management  

 

Reviewing activity: national journals 

Ad hoc reviewer: Finanza Marketing e Produzione  

Ad hoc reviewer: Mercati & Competitività 

Ad hoc reviewer: Micro & Macro Marketing  

 

Reviewing activity: international conferences 

Ad hoc reviewer: European Marketing Academy Conference 

Ad hoc reviewer: Association for Consumer Research North America Conference 

Ad hoc reviewer: Association for Consumer Research European Conference 
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BIBLIOMETRIC METRICS (NOVEMBER, 2023) 

 

Google Scholar: H index 31  

Scopus: H index 24 

WoS: H index 23 

 

 

TEACHING ACTIVITY (CORE ACADEMIC COURSES) 

Consumer Behavior, Consumer & New Technologies, Marketing, Brand 

Management, Sustainable Consumption, Research Methodologies & Methods, 

Academic Skills. 

 

 

 


